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T: Where do you think the
tea comes from? Could you
match the tea with the
country?
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T: Why do you match bubble
milk tea with Taiwan?
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T: Think about these questlons
when you read:

(1) Where does the reading
take place?

(2) When does the reading
take place?

(3) What makes the tea
special?
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Tea Culture in Taiwan
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T: Thlnk about these questions
when you read:
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(1) Who might be the speaker?

(2) Where does the reading
take place?

(3) When does the reading
take place?

(4) What are some important
historical events in the
reading9
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T: What are the similarities/
differences of Taiwanese tea
in different eras?
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T: Please put your ideas on
the black board
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The rise of bubble tea, one of Taiwan' s most beloved beverages

https://edition. cnn. com/travel/article/taiwan-bubble-tea-

origins/index. html

Frcku k£ ¢ & ¥ 134 Introduction to Tea Industry
https://kmweb. coa. gov. tw/subject/subject. php?1d=368
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