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B &+ target sentences 1: (by)
1. We reduce the carbon footprints by

B P {&+ 7] target sentences 2: (* )
2. Our product is (v )

than the others because
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T: Please come up with a
tea-selling strategy that is




friendly to our environment,
farmers, and customers.

P E%E e Al (1) We reduce
the carbon footprints by

(e.g., We reduce the carbon
footprints by buying tea
leaves from local farmers. )
(2) Our product is (&
%) than the others
because

(e.g., Our product is more
eco-friendly than the others
because we use reusable
packaging. )
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(1) Reduce your footprint
and go green.
(2) Keep green and keep our
planet clean.
(3) Join the green side.
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1. 59 Go Green Slogans https://green11v1ng.lovetoknow.com/Go_Green_Slogans
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